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“LET'S CREATE A FACEBOOK PAGE”



“WE NEED A WEBSITE”



“WE SHOULD RECORD THIS AND
PUT IT ON YOUTUBE”



“MY SUPERVISOR WANTS ME TO
CREATE SOCIAL MEDIA ACCOUNTS”



“WE SHOULD INTERVIEW A BUNCH
OF SCIENTISTS AND POST THE
INTERVIEWS TO OUR WEBSITE”



C
a

m
p

a
ig

n

N
e

w
T

ra
d

it
io

n
a

l

Social

News

Blogs

Print

Film

Radio

Television

Advertising

Facebook

YouTube

Messengers

WeChat

Instagram

Twitter

Reddit

Snapchat

S
o

c
ia

l

Inform

Pursuade

Motivate

SCIENCE

COMMUNICATION

STRATEGY

Communicating with
the Public(s)



“IF I HAD AN HOUR TO SOLVE A
PROBLEM AND MY LIFE DEPENDED ON
THE SOLUTION, I WOULD SPEND THE
FIRST 55 MINUTES DETERMINING THE
PROPER QUESTION TO ASK…”
ALBERT EINSTEIN
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Why?
WHY DOES IT
MATTER?

Multiple studies show 25% US citizens would cut

federal funding of science first.

Organizational:

Learn how to become a better communicator

Personal:

All people depend on having an intimate yet

complicated relationship with water 

Audience:
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How?
HOW CAN I  DO IT?

Design around the best qualitative & quantitative

public opinion data.

Public opinion data

Public trends and behaviour

Data:
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Learn how to use
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I was incorrect about my

assumption they wouldn't

know what a Hydrologist

is. Engagement was good 

I was mostly correct about

the interpretation of water
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Thank You

JASON CURTIS DROBOTH

jason@makecontactsci.com

www.makecontactsci.com


